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Charity sporting events (CSEs) have emerged as one of the most popular and effective fundraising programs for 
non-profit organizations over the last decade (Filo, Funk, & O’Brien, 2011).  However, the number of participants 
in major CSEs (e.g., the American Cancer Society’s Relay-For-Life series) has decreased in recent years. As a result, 
major CSEs have suffered their decline in total fundraising revenues (Trends and Insights on the top fundraising 
programs, 2014). In order to overcome these challenges, CSE managers should have a deeper understanding of the 
various barriers to participation in CSEs.  
 
In response to the popularity and the significance of CSEs, a number of empirical studies have been conducted to 
examine sport consumer behavior pertaining to CSEs (e.g., Bennett, Mousley, Kitchin, & Ali-Choudhury, 2007; Filo, 
Funk, & O’Brien, 2009). These empirical studies have made significant contributions to the growing body of 
research on CSEs. While the majority of studies have focused on participants’ motivations or attitudes, there has 
been a lack of research on the equally important topic “barriers” that limit participation in CSEs (e.g., Park, Won, 
Yoh, & Anton, 2010). In addition, although previous studies have focused on participation in CSEs among diverse 
group of people, there is a dearth of research on college students and CSEs. College students have been one of the 
important target markets for charitable organizations due to their economic power (National Center for Education 
Statistics, 2015) and their high level of interests in community outreach and civic engagement activities (Feeley, 
2007). Therefore, the purpose of this study was to examine constraint factors prohibiting college students from 
participating in CSEs.  
 
Based on the literature on donor behavior and leisure constraints, and expert interviews, the researchers identified 
eight barriers to participation in CSEs, which included: Lack of benefit/interest, Lack of financial resources, Lack of trust, 
Lack of involvement, Lack of time, Lack of reference groups, Lack of awareness, and Lack of sport and physical activities. All of the 
factors demonstrated good reliability (Cronbach’s alpha coefficients for the eight factors were satisfactory, ranging 
from .70 to .88). 
 
Data were collected from 140 college students at a large university in a Midwestern State in 2017. Of the 140 
participants, approximately 70% (n = 98) were male, and 30% (n = 42) were female. In terms of race/ethnicity, 62% 
were White/Caucasian (n = 87), 27% were African American (n = 38). Thirty-seven percent of the participants (N = 
51) indicated that they never participated in CSEs. However, the participants had favorable attitudes toward 
participation in CSEs (M = 4.02, SD = .75) and recognized the importance of CSEs in our society (M = 4.12, SD = 
.73).  
 
The descriptive statistics revealed that Lack of time (M = 3.00, SD = 1.11), Lack of awareness (M = 2.78, SD = 1.09)  
and Lack of financial resources (M = 2.70, SD = 1.14) were found as three most important constraints. A hierarchical 
multiple regression analysis was used for this study, and the regression model was significant, F(9,128)=3.50, p < .05. 
After controlling  the gender effect (step 1), the eight constraint factors (step 2) jointly explained a significant 
amount of variance in participants’ ‘non-intention’ (Intention not to participate in CSEs in the future) [R-Squared = 
.21]. The significant predictor was Lack of benefit/interest (β  = .25, p < .05). Non-intention to participate in CSEs was 
negatively correlated with attitudes toward CSEs (r = -.39,  p < .01 and the perceived importance of CSEs in society 
(r = -.29, p < .01).  
 
The main finding of this study revealed that Lack of benefit/interest was the most important factor that constrains 
college students from participating in CSEs. This finding is consistent with the hierarchical model of leisure 
constraints proposed by Crawford, Jackson, and Godbey (1991). Crawford et al. (1991) identified the three 
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constraints (intrapersonal constraints, interpersonal constraints, and structural constraints), and the authors 
suggested that intrapersonal constraints, are the most powerful one among the three constraints. The findings of this 
research will contribute to an emerging body of knowledge on CSEs and barriers to charitable giving. As stated 
previously, the number of participants and the amount of donations have significantly declined over the past decade.  
The results of this study will provide valuable information for charity sport event organizations and marketers to 
recruit more participants. For example, CSE organizations should emphasize the benefits, such as enhancing 
resume, contributing to the society, and improving health through participation in CSEs when they develop 
marketing materials.     
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