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Introduction 
 
Researchers have been exploring consumer’s motives, attitudes, life style, beliefs, perceptions, behaviors, etc.. to 
identify consumer’s decision factors and purchase decision process )(Loudon & Della Bitta, 1993; Mullin, Hardy, & 
Sutton, 2015; Pitts & Stotlar, 2013). 
 
The Theory of Planned Behavior (TPB) was developed by Ajzen (1991) to study attitude, perceptions and behaviors 
towards the intention to purchase. According to Ajzen, human behavior is guided by three determinants: beliefs 
about the likely consequences of the behavior (attitude toward the behavior), beliefs about the normative 
expectations of others (subjective norms), and beliefs about the presence of factors that may facilitate or impede 
performance of the behavior (perceived behavioral control). This theory has been studied widely in business 
management due to gaining understanding of consumer’s decision making process.  
 
Yoga is an ancient discipline which originates from India approximately five thousand years ago. In Western Society, 
many people adopt the physical form of yoga. The rapidly growing practice of yoga has become a popular focus 
(Askegaard & Eckhartdt, 2012). The International Yoga Federation, one of the main yoga organizations in the 
world, estimates that the number of yoga practitioners is between 250 - 300 million worldwide (Brown Gibbons 
Lang & Company, 2013). In the United States, yoga is booming with different styles of yoga practice, the number of 
yoga studios, yoga merchandise, related diet and nutrition products, and yoga retreats. According to the Yoga 
Journal's “Yoga in America” study, over 36 million Americans practiced yoga in 2016, up from 20.4 million in 2012, 
yoga practitioners spent over $16 billion on yoga clothing, equipment, classes and accessories in the last year, up 
from $10 billion in 2012. In addition, 30% of Americans say that they are somewhat or very likely to practice yoga in 
the next 12 months for the reasons such as flexibility, stress relief and fitness (Yoga Journal & Yoga Alliance, 2016).  
 
The benefits of yoga attract people to practice and study the yoga, and apply the yoga lifestyle. Many westerners 
perceive yoga is good physical exercise, while some people consider it also to be a body and mind practice. Still 
others see it as a treatment to regain their health (i.e. PTSD, weight management, addiction, depression, chronic 
pain).   Due to the popularity of yoga and competitiveness in the yoga business, more non-traditional yoga forms 
have developed. 
 
The Purpose of This Study 
 
To increase awareness and participation in yoga, it is necessary to understand the psychosocial determinants of 
individuals (De Michelis, 2004). However, majority of yoga related studies focus on the medical and health field. 
Limited studies have been conducted to examine the consumer’s and marketing perspective. Thus, the purpose of 
this study is to examine the major determinants of the intention to participate in yoga in the U.S.  
 
Conceptual Framework 
 
This study applies Theory of Planned Behavior (TPB) to study attitude, perceptions and behaviors towards the 
intention to practice yoga. Ultimately, the results will lead to forming marketing strategies and business goals. 
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With the fast growth of yoga business and competitiveness in the market, it is important to explore consumer’s 
intention to practice yoga. The relaxation, satisfaction with progress of their physical condition and improvement of 
body flexibility were noted as the benefits that individuals perceived (Bettiol, 2016; Eggleston, 2009; Gulizia, 2015). 
Eggleston and Bettiol also identified that although people are drawn to practice yoga for the benefits that they 
receive, whether practicing yoga or not, is not entirely under a person’s volitional control. Other controlled factors 
such as physical inability, time and money constraints, availability of yoga studios will affect individuals’ yoga 
participation differently. Hence, it is necessary to explore the control factors that possibly influence on individual’s 
perceptions of yoga. 
 
Research Questions 
 
Research Question 1: Do attitudes toward yoga predict the intention to participate in yoga?  
 
Research Question 2: Do subjective norms predict the intention to participate in yoga?  
 
Research Question 3: Does perceived behavior control predicts the intention to participate in yoga? 
 
Research Question 4: Are there differences between the two groups (those who practice yoga and those who do not 
practice yoga) regarding the intention to participate in yoga? 
 
Methods 
 
This study will use a quantitative approach involving a descriptive online survey which is based on Ajzen’s TPB 
model, Bettiol’s instrument, and subsequently modified by the researchers. Specifically, the approach for this study 
will be based upon a combination of cross-sectional and descriptive research designs. This study will consist of a 
convenience sample of adults (18 years old and above) who live in the United States. After data collection, the 
relationships between the two groups, demographics factors, TPB observed variables and yoga perception/attitude 
behavior will be analyzed by using SPSS 21.0. The data collection and analysis will be completed by summer 2017. 
Results of this study may reveal consumer’s perceptions toward intention to yoga practice. It may shed the light on 
sport marketing practice for the managers and business owners in this billion dollar business. Other implications to 
theory and practice will be discussed in the presentation. 
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