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Introduction: Highlighting female role models helps inspire and sustain enthusiasm for female sports activities, as 
coverage influences public interest (Sutton et al., 1997). Historically, news coverage of female sports events and 
achievements lags behind those of males (Pederson, 2002). This serves to promote sports as a predominantly male 
enterprise, hindering female athletics marketing (Trolan, 2013). We evaluated the sports section of a local news 
source in Lexington Massachusetts, a progressive, egalitarian town. We hypothesized that recent coverage is agnostic 
to sex, with an equal number of news stories over a yearlong study period. 
 
Process for Newspaper Publication: We communicated with the editor of the sports section of the Lexington 
Minuteman, and determined that a variety of Lexington sports events and topics are written up with news reports 
sent in by coaches, team managers, team captains, athletes, and parents to be included in the sports section of the 
newspaper. Approximately 95% of articles sent in are accepted and published in the sports section of the newspaper, 
with the main criterion for rejection (remaining 5%) being lack of relevance to the town of Lexington or its 
residents. 
 
Methods and Study Design: From January 1 to December 31, 2017, 50 editions of the weekly Lexington Minuteman 
newspaper, containing 200 sports-related articles, were examined by two investigators independently. Three training 
sessions were spent developing and standardizing the coding sheets and coding protocol. Besides sex, we tracked 
player-related variables, including sport type, article focus (team, individual, other), game outcome (win, loss, tie, no 
game), location (indoor/outdoor), and player type (kid/adult). The coders also tracked publication variables, 
including front page status (or not), banner article status (front page article with the largest title-font), number of 
games discussed in the story, photo (+/-), and layout area for each article (in square centimeters). Inter-annotator 
agreement between the two reviewers was assessed using kappa. Comparative analyses were done using chi-square 
for categorical variables and t-test for continuous variables. 
 
Results: Given the progressive nature of Lexington, Massachusetts and the approximately equal opportunities for 
both genders to participate in sports (20 sports for males, 19 sports for females), the expected representation of each 
gender in the sports section of the newspapers was 50% each. There were 103 strictly male articles, 52 strictly female 
articles, and 45 other articles containing both sexes. Performing a one proportion z-test among strictly sex-
delineated articles suggested that male representation was significantly higher than female representation: male 
proportion = 0.70, female proportion = 0.30, z-score = 4.98, p < 0.0001. Layout area covered by text of the article 
for males and females were not significantly different (386 sq. cm. vs. 329 sq. cm., p = 0.16 by t-test). Categorical 
variables such as banner article status, front page status, inclusion of photograph(s), game outcome, article focus, 
and location did not differ significantly by sex using chi-square tests (all p > 0.05). The proportion of articles that 
feature kids was 0.89. Inter-annotator kappa agreement was 0.84 (very good).  
 
Discussion: Despite the equitable opportunity for both males and females in the town of Lexington, their 
representation and news coverage in the sports section in 2017 was inequitable. The sports editor noted that only 
5% of newspaper articles were rejected in 2017, which even if all-female, would not abrogate disparate coverage of 
females compared to males. Furthermore, the primary reason to reject a story was that it did not pertain to 
Lexington, a non-sex based criterion. The only inequity found between sexes is the discrepancy of number of 
articles, with all the other editorial based factors (e.g. layout area, photo, front page) distributed without a significant 
difference between groups, suggesting that the newspaper Lexington Minuteman did not favor any sex. Therefore, 
we posit that more stories covering female sports need to be submitted by parents, coaches, and athletes. Under-
representation generally causes spectators to perceive female sports as less prominent with less competitive appeal, 
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and increasing news coverage of female sports activities may augment the image of female sports (Kian, 2007).  
 
Conclusion: Female athletes in the Lexington community are underrepresented in the sports section of the local 
Lexington Minuteman newspaper. No other publication variables were significantly different between the two 
groups, suggesting that local contributor submission, rather than newspaper editorial bias, was the root cause. More 
stakeholders should strive to submit interesting articles and news reports covering female sporting events. We posit 
that increasing local female coverage strengthens fan identification, building enthusiasm for becoming participants, 
spectators, or consumers of female athletics. 
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