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Sport consumer behavior scholars have devoted their attention to understanding desirable consumer behavior (e.g., 
motivation and satisfaction) predicting positive behavioral outcomes (e.g., Funk & James, 2001; Jang, Ko, Wann, & 
Chang, 2017; Kim, Trail, & Magnusen, 2013). Less attention, however, has been given to understanding undesirable 
consumer behaviors—spectator dysfunctional behavior (SDB), which refers to behavioral acts by spectators which 
“violate the generally accepted norms of conduct in consumption situations, and thus disrupt the consumption 
order” (Fullerton & Punj, 2004, p. 1239). Previous research has reported that the higher spectators’ team ID is, the 
more likely they are to exhibit different forms of dysfunctional behavior, such as aggressive behavior (e.g., Wakefield 
& Wann, 2006) and sport fans’ verbal abuse of opponents and officials (Wann, Waddill, Bono, Scheuchner, & Ruga, 
2017). However, what has yet to be addressed in the sport marketing literature is (a) other spectators’ emotional and 
behavioral reactions to SDB and (b) the role of team ID in mitigating negative influences of SDB and anger on 
revisit intention. As such, the purpose of this study is to test (a) the causal effects of SDB on anger and revisit 
intention (b) moderating role of team ID. Via a series of tests in study 1, we develop and validate experimental 
scenarios that describe SDB and spectator normal behavior (SNB) as a control condition. In study 2, we examine (a) 
how witnessing SDB (vs. SNB) influences focal spectators’ anger and revisit intention and (b) how team ID plays 
buffering roles in the negative relationship between SDB (vs. SNB) and revisit intention, and between anger and 
revisit intention. 
 
Review of literature 
 
Expectancy violations theory (Burgoon & Hale, 1988) posits that individuals have expectations regarding other 
individuals’ behaviors. As expectancies are based on social norms of what are typical and acceptable behaviors, SDB 
(e.g., obscene behavior), which exceeds the socially accepted variability and thus might ruin others’ consumption 
experiences, is likely to evoke negative emotions including anger (Miao, Mattila, & Mount, 2011) and impinge on 
behavioral intention (Harris & Reynolds, 2003). In addition, empirical studies have documented the negative effect 
of anger on behavioral outcomes (Grégoire & Fisher, 2008). Therefore, we expect anger to partially mediate the 
relationship between SDB (vs. SNB) and revisit intention. 
 
H1: Anger will partially mediate the relationship between SDB (vs. SNB) and revisit intention. 
A fundamental aspect of identification involves individuals’ motivation and inclination to establish and maintain 
their ties to a social group in support of the organization (Ashforth & Mael, 1989). This assumption holds true in the 
sport context, as several researchers have shown that team ID can mitigate the negative influences on revisit 
intention. For example, unlike low-identified spectators, highly identified fans were not easily deterred by low-quality 
sportscape elements (e.g., parking lots) when deciding whether to revisit games (Wakefield & Sloan, 1995). Such 
studies demonstrate that spectators with high team ID are better able to cope with bad situations (e.g., losing) in 
supporting their teams. Therefore, we predict that team ID alters the negative paths from SDB (vs. SNB) to revisit 
intention, and from anger to revisit intention. 
H2a: The negative effect of SDB (vs. SNB) on revisit intention will become positive as team ID increases. 
H2b: The negative effect of anger on revisit intention will become positive as team ID increases. 
 
Method 
 
The NFL was chosen as a research setting because SDB incidents, ranging from jousting to death, take place most 
commonly in that professional sport context (Babb & Rich, 2016). Through a series of tests conducted in study 1, 
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we (a) identified the incident of spectators’ physical fighting as SDB and (b) checked the scenario realism and 
manipulation, which were successful. In study 2, we examined (a) the mediating effect of anger in the relationship 
between spectator behaviors (i.e., SDB vs. SNB) and revisit intention and (b) the moderating effect of team ID. A 
single-factor (spectator behaviors; SDB vs. SNB) between-subject design was used in which a total of 180 fans 
(67.8% male; average age = 36.8) of NFL teams were recruited through Amazon’s Mechanical Turk. Participants 
were randomly assigned to one of the two conditions (n = 93 for SDB; n = 87 for SNB). The manipulation check 
was successful, as participants in the SDB group (M = 6.34; SD = .78) reported greater severity of incidents than 
ones in the SNB group (M = 1.80; SD = 1.26), t(178) = 29.18, p < .001. 
 
Results 
 
Hayes’s (2013) PROCESS macro (Model 15) was used to test the hypotheses. A bias-corrected 95% confidence 
interval (CI) was computed based on a bootstrapping technique with 5,000 samples. The result showed that anger 
significantly mediated the relationship between other spectator behaviors (i.e., 1 = SDB vs. 0 = SNB) and revisit 
intention (B = -1.22, p < .001, CI = -1.90 to -.60), supporting H1. Team ID played significant moderating roles, 
such that as team ID increased, the negative effect of SDB (vs. SNB) on revisit intention (B = -1.01, p < .01) 
became positive (B = .65, p < .05). Similarly, the negative influence of anger on revisit intention (B = -.56, p < .001) 
turned positive (B = .43, p < .01) as team ID increased, supporting H2a and b. The model explained 68% of 
variance in revisit intention. 
 
Discussion 
 
Through two experimental studies, we demonstrated the dark side of spectator behavior and its impacts on focal 
spectators’ anger and revisit intention of an NFL event. Furthermore, we found that team ID played a critical role in 
predicting spectators’ revisit intention regardless of having witnessed SDB and thus feeling angry. The current study 
contributes to sport management literature by touching on the area of SDB which has previously received little 
attention despite its prevalence in reality. As spectators do not always engage in desirable behavior (e.g., cheering 
and helping others) during live sporting events, highlighting undesirable spectator behavior (i.e., SDB) and how such 
behavior influence spectators’ negative emotion and sport consumption intention may offer a novel understanding 
of spectator behavior. 
 


