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Introduction 
While positive sides (e.g., life satisfaction) of sport spectatorship continue to be documented in the sport 

marketing literature (Kim & James, 2019), the negative aspects have relatively received little attention (Kim & Byon, 
in press). To fill the void, we seek to shed light on the process in which spectators cope with other spectator 
dysfunctional behavior (SDB). SDB refers to behaviors exhibited by other spectators that violate the generally 
accepted norms and thus disrupt the consumption order (Fullerton & Punj, 2004). 

Drawing on the stress and coping theory (Lazarus & Folkman, 1984), we examine a mediating mechanism 
of coping strategies between the severity of SDB and revisit intention. In addition, we investigate the moderating 
role of self-construal (i.e., independence vs. interdependence [Markus & Kitayama, 1991]) in the relationship among 
SDB, coping strategies, and revisit intention. The moderating examination is expected to offer a novel theoretical 
contribution, because the extent to which focal spectators are influenced by the severity of others’ SDB may vary 
depending on the two different levels of construal— 
independence (i.e., separate from others) or interdependence (i.e., connected to others). Taken together, the purpose 
of the study is to examine (a) the mediating effects of coping strategies between the severity of SDB (high vs. low) 
and revisit intention and (b) the moderating effects of self-construal (i.e., interdependence vs. independence). 
 

Literature Review 
Mediating Effects of Coping Strategy 

The stress and coping theory (Lazarus & Folkman, 1984) posits that in the face of negative consumption 
situations, individuals experience a sequential process: primary appraisal (i.e., evaluating the intensity of a harmful 
situation), secondary appraisal (i.e., adopting coping strategies), and behavioral outcomes. Duhachek (2005) 
proposed a coping framework in a general consumer context, consisting of active, expressive, and denial coping. 
Active coping is aimed at taking assertive actions against a stressful encounter (e.g., SDB). Expressive coping 
involves support-seeking behaviors by engaging in emotional venting. Finally, denial coping is a passive way of 
coping by denying a stressor. 

The logic behind the mediation examination of coping strategies is supported by the stress and coping 
theory, which states that secondary appraisals of coping are critical mediators of stressful person-environment 
relationships and their outcomes (Lazarus, 1999; Lazarus & Folkman, 1984). Furthermore, different coping 
strategies resulting from the appraisal of the severity of SDB is expected to lead to different behavioral outcomes. 
Per the stress and coping theory, the following hypotheses were proposed:  
H1: Active coping mediates the relationship between the severity of SDB and revisit intention. 
H2: Expressive coping mediates the relationship between the severity of SDB and revisit intention. 
H3: Denial coping mediates the relationship between the severity of SDB and revisit intention. 
 
 
Moderating Effects of Self-Construal 
  According to Markus and Kitayama (1991), people perceive themselves as either separate from 
others (i.e., independent) or connected to others (i.e., interdependent). Based on the notion, consumers with 
independence are less susceptible to influences of social audiences (Wei, Miao, Cai, & Adler, 2012). On the contrary, 
consumers with interdependence are well aware of others’ thoughts, feelings, and actions, and consider such things 
as determinants of their own behaviors (Markus & Kitayama, 1991). In the application of two distinct characteristics 
of the self, Wei et al. (2012) found that interdependent consumers were affected by others’ attitudes regarding 
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complaints about service failure and were consequently more likely to engage in complaining behavior. On the other 
hand, independent consumers were not affected by others’ attitudes. Based on the aforementioned research and 
reasoning, we expect spectators with interdependence to show more sensitivity to others’ SDB and thus would (a) 
need a more intense level of coping responses (i.e., active and expressive coping) and (b) report revisit intention 
more negatively than those with independence. As such, the following hypotheses were posited: 

H4: The positive relationships between the severity of SDB and (a) active coping and (b) expressive coping are stronger in 
interdependent self-construal than independent self-construal. 

H5: The negative relationships between the severity of SDB and (a) denial coping and (b) revisit intention are stronger in interdependent self-
construal than independent self-construal. 

 
Method and Results  

The NFL was chosen as a research setting because SDB incidents take place most commonly among 
professional sport leagues (Babb & Rich, 2016). Two pretests were conducted to identify the severity of SDB (high; 
physical fighting vs. low; an argument) and to validate the scenarios. A single-factor (the severity of SDB; high vs. 
low) mixed design was used, and 380 NFL fans (Time 1) were recruited via MTurk. Participants were randomly 
assigned to one of the two conditions and asked to imagine themselves in the assigned situation. To enhance 
ecological validity, pictorial sketches describing high and low levels of SDB severity were included. After the 
exposure to the stimuli, participants responded to items of the severity of SDB, coping strategies, and self-construal. 
After a month (Time 2), a follow-up survey was conducted in which 311 respondents participated and responded to 
the items of revisit intention. 

The manipulation check of the severity of SDB was successful. The results via the Hayes’ (2013) PROCESS 
showed that active coping significantly mediated the relationship between the severity of SDB and revisit intention 
(B = .29, CI = .07 to .53), supporting H1. Expressive coping significantly mediated the relationships between the 
severity of SDB and revisit intention (B = -.35, CI = -.07 to -.68), accepting H2. Denial coping significantly mediated 
the relationship between the severity of SDB and revisit intention (B = .07, CI = .01 to .20), confirming H3. 

In terms of the moderating effects, the results showed that spectators with interdependent self-construal 
(vs. independent self-construal) engaged more in active coping (B = 1.79, p < .001) and expressive coping (B = 2.70, 
p < .001). Thus, H4a and H4b were supported. In support of H5a, interdependent self-construal (vs. independent 
self-construal) was negatively related to denial coping (B = -.89, p < .001). Spectators with interdependent self-
construal (vs. independent self-construal) reported a negative revisit intention (B = -.81, p < .05), supporting H5b.  

Overall, the current study makes theoretical and practical contributions by (a) highlighting the importance 
of coping strategies for a better understanding of the SDB-revisit intention relationship and (b) by providing 
suggestions on how to make the most of coping strategies in increasing revisit intention. 
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