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In distance running events, such as the half-marathon, goal achievement is a critical predictor of participants’ 
satisfaction with their performance and with the event as a whole (Bagozzi & Dholakia, 1999; Du, Jordan, & Funk, 
2015). Specifically, most runners set a target finish time before the event and use this finishing time goal as a 
reference point for determining how satisfied they are with their performance. However, when runners do not 
achieve their targeted finish time, they engage in various psychological mechanisms to cope with their dissatisfaction. 
In this regard, the present study explores how people handle disappointment associated with less-than-expected 
performance based on the concept of self-deceptions, which Mazar and Ariely (2006) proposed.  
 
According to Mazar, Amir, and Ariely (2008), people engage in dishonest behaviors, such as telling lies, for external 
monetary benefits, but they simultaneously try to maintain their self-concept as an honest person. In addition, 
people tend to be dishonest to protect their own self-confidence, despite poor performance, as well as to get 
external monetary benefits (Mazar & Ariely, 2006). This behavior is known as self-deception (Mazar & Ariely, 2006) 
and often occurs due to the self-serving bias; people have biases to protect their self-confidence from failure 
(Campbell & Sedikides, 1999). Thus, this study questions if runners who did not achieve their targeted finish time 
overcome their dissatisfaction and maintain their self-confidence by being dishonest in reporting their time 
performance. In order to answer these questions, this study considers the dishonesty of half-marathon runners when 
they report their finishing time performance. This yields the following research question.  
 
RQ: Are MPSE participants who did not achieve finishing time goals more likely to be dishonest in 
reporting their time performance than those who achieved finishing time goals?  
 
In order to answer this research question, a series of statistical analysis were conducted based on post-event survey 
data from a distance running event. A total of 796 responses were included in this study. The survey was distributed 
a week after the event, and more than 90% of responses were collected within a week from the survey distribution 
date (two weeks from the event). This short period of time between the event and survey date would attenuate the 
possibility of accidental misreporting. Participants’ goal time (what was your time goal for the event?) and self-
reported time (what was your actual time for the event?) were measured in the survey, and their official performance 
precisely measured by a computerized system was collected from the event organization’s database.  
 
Respondents were classified into two groups based on the runners’ goal time and official performance: Goal-
achieved and Goal-missed. If a runner’s official time was faster than their target goal time, they met their goal and 
were placed in the goal-achieved group. On the other hand, the goal-missed group was composed of runners who 
were unable to reach their goal. Consequently, 466 runners were classified as the goal-achieved group, whereas 330 
were placed in the goal-missed group. 
 
According to the results of a t-test with unequal assumption, runners who did not achieve their time goals were 
more dishonest than those who achieved their time goals (𝑡 = 4.19, 𝑝 < .01). Specifically, if runners did not 
achieve their finishing time goals, their average self-reported time performance was 2.65 minutes faster than their 
average official performance (𝑠𝑑 = 8.11, 𝑛 = 330). On the other hand, runners lie only by .72 minutes (𝑠𝑑 =
2.46, 𝑛 = 466), on average, if they achieved their goal. Additionally, according to the results of a logistic regression 
(𝑥5 = 49.53, 𝑝 < .01	𝑃𝑠𝑒𝑢𝑑𝑜	𝑅5 = .11) with seven control variables, there was a significant causal relationship, 
indicating that failure to achieve finishing time goals led to a higher probability of being dishonest (𝛽 =
−1.803, 𝑧 = −5.80, 𝑝 < .01). None of the control variables were significant.  
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In response to research questions, findings from the current study indicated that runners in the goal-missed group 
were more dishonest in reporting their time performance than runners who achieved their time goals. In addition, if 
MPSE participants did not achieve their time goals, the probability of being dishonest in reporting their 
performance increased. Although lying is regarded as a negative behavior in most cultures, people tend to be 
dishonest when they fail to achieve their time goals in participant sports events. This is because by telling a lie, 
participants deceived themselves about how close they were to achieving their time goals in order to protect their 
self-confidence (Mazar & Ariely, 2006).  
 
These results give us some important managerial implications for mass participant sport event organizations. 
According to the current study, if participants have a time goal, they try to achieve it, even by means of dishonesty. 
Therefore, encouraging participants to have a time goal prior to the event would be beneficial for improving their 
satisfaction with their performance, which in turn would increase their satisfaction with the event as a whole (Du et 
al., 2015). In addition, it is important to make participants maintain their self-confidence in running. For instance, 
event organizations should emphasize the obstacles to achieving time goals, such as bad weather or course difficulty, 
to the participants after the event.  
 
One major limitation of this study is that some people do not participate in participant sport events to achieve their 
time goal. For instance, a casual runner’s goal would be simply to complete a race, and some people participate in 
running events just for enjoyment or social interaction. According to the sample of the current study, 70% of 
participants had their own time goals. Therefore, additional study is needed to figure out factors affecting the 
behavior of runners without specific time performance goals.  
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