Gender Differences on Constraints of Fantasy Sports Participants

With the development of the Internet and computer technology, population and popularity of fantasy sports have been dramatically increased. Fantasy Sports Trade Association (2008) presented that 29.9 million people in North America participate in online fantasy sports and fantasy sports industry has an estimated $1.5 billion economic impact (Prescott, 2006). Furthermore, fantasy sports participants show the uniqueness of demographic characteristics such as younger, more educated, and higher income than other Internet users (Tedeschi, 2003). Therefore, fantasy sports can be used as a direct and targeted marketing tool for sport marketers (Mariano, 2000).
With the outstanding marketing opportunities associated with fantasy sports and the incredible growth of an interest in this segment of the sport industry, several researchers (e.g., Cooper 2004, Farquhar & Meeds, 2007) have recently tried to identify fantasy sports consumption behavior and motivation. However, there are few studies conducted in order to understand constraints encountered by participants. If sport marketers consider the Internet and their web site as a marketing tool (Brown, 2003), they need to make an effort to target the motivations associated with fantasy sports participants while at the same time focus on reducing certain negative dimensions that prohibit participation in fantasy sports. 
Therefore, the primary purpose of this study is to examine constraints that limit people to participate in fantasy sports and then, this study will investigate how these constraints affect participants’ attitude toward fantasy sports participation. Furthermore, this study will aim to examine gender differences in attitudes toward fantasy sports participation because gender might play a moderating role in customer evaluative judgments (Holbrook, 1986).
In an attempt to examine the constraints of fantasy sports participants and gender differences, the following two questions were derived from the research found in sport, leisure, and media studies and were formulated to guide the researchers in the analysis portions of the study: 1) how the constraints of fantasy sports participants affect their attitudes toward fantasy sports participation? and 2) how do the constraints differ from gender differences?

A convenience sample of undergraduate students attending a large Midwestern university in the United States will be selected. The sample (N=300) for the study will aim to include both male (n=150) and female (n=150) participants. Subjects will be recruited from various activity classes and lecture classes because such educational settings facilitate the recruitment of subjects from a variety of academic backgrounds and majors. The questionnaire – which received Institutional Review Board (IRB) approval – is composed of three sections: 1) constraints items, 2) attitudes items, and 3) demographic items. The researcher will obtain permission from each instructor and prospective participants will be informed about the purpose of the study and participation procedures. The present study will employ a self-administered online survey method using the Internet Software system known as Survey Monkey. After the researcher introduces the purpose of the study, participants will be informed of an online survey Web site address and will be asked to participate in the survey. In addition, invitation letters that include the URL of the online survey will be delivered to the prospective participants. The survey will take approximately 10 minutes for the subjects to complete. The interaction between the researcher and the survey will be processed based on a script, which will guarantee the respect of all subjects and will accommodate individuals with special needs.
The data and psychometrics of the scale will be analyzed with the Statistical Package for the Social Science (SPSS) 15.0 and AMOS 6.0. Descriptive statistics and internal consistency reliability will be analyzed by SPSS 15.0. Descriptive statistics will present the demographic information of sample. For all items in the instrument, the internal consistency of reliability estimates will be examined using Cronbach’s alpha for each factor. Furthermore, prior to testing the proposed model, a Confirmatory Factor Analysis (CFA) of the measurement model will be analyzed to examine the appropriateness of the 5 latent factors (i.e., five constraints factors). Structural Equation Modeling (SEM) will be conducted to test the influence of constraints on participants’ attitudes toward fantasy sports participation. In order to investigate the goodness of the proposed model, several fit statistics will be examined, including chi-square with related degree of freedom (df), Root Mean Square Error of Approximation (RMSEA), and Comparative Fit Index (CFI). In addition, this study will test latent mean difference across gender in SEM.
The findings of the present study will help sport marketers understand the fantasy sports phenomenon. Sport practitioners and researchers can utilize this theoretical framework to identify people’s perceptions and needs and to conduct target market segmentation for fantasy sports participants. In addition, this constraints model will help sport marketers to understand what the fantasy sports participants need as well as to enhance better service and content on fantasy sports websites. Furthermore, the findings of the gender differences will provide an indication of understanding different gender-based perceptions which affect their preference and decision making on fantasy sports participation. 
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