Why relative deprivation matters? The effect of relative deprivation on team identification and regional identification 

Current economic crisis has affected sport industry dramatically. Sport teams and organizations should focus on reconnecting with sport fans to stay in competitive market position (Mahony, Madrigal, & Howard, 2000). Over the years researchers and practitioners have been making tremendous efforts to better understand fan behaviors. Although sport scientists have examined a number of factors that increase attendance at sporting events (e.g., psychological factors and physical factors), which factor has most impact on fans still remains under investigation. 

Among the factors, team identification has gathered particular importance (Fisher & Wakefield, 1998; Murrell & Dietz, 1992; Pease & Zhang, 1996; Wakefield, 1995; Wann & Branscombe, 1993; Wann, Bayens, & Driver, 2004). Many works incorporated with team identification focused on the outcomes of team identification (e.g. attendance, willingness to spend on tickets, purchasing behaviors on team products, and overall game related satisfaction) (Pease & Zhang, 1996; Rhee & Kang, 2006; Wakefield, 1995, Wann & Branscombe, 1993). However, very little is known regarding the antecedents of team identification or what type of sport fan would be most likely to develop such identification (Dimmock & Gucciardi, 2007; Fink, Trail, & Anderson, 2002).

Since the team identification came from social identity theory, it is necessary to try to find the antecedent in relation with social identity theory. In social psychology, the social identity theory and relative deprivation theory had given diverse perspective in understanding social groups and their members. These two theories share the same view point of social comparison, however relatively little integrative work combining the unique facets of these theories has been done (Kawakami & Dion, 1993). However,  The few studies that have been done in the field of social psychology and sociology claim that social identification and relative deprivation have a close relationship in explaining social groups and its members (Guimond & Dube’-Simard, 1983; Hogg & McGarty, 1990; Kawakami & Dion, 1993).

The purpose of this study is to examine relative deprivation as the predictor of team identification and regional identification. An experimental study using a priming technique was designed to examine the effects of relative deprivation on regional identification and team identification. 
A total of 150 college students from two provinces in Korea (Jeonra and Kangwon) were recruited to participate in the experiments and 111 responses were used for analysis. Before exposing the participants to the experimental instruments, an initial survey was done to collect the baseline data. A week later, the same participants were exposed to the experimental instruments (news clips and short movie), which were designed to provoke participants’ relative deprivation. Right after exposure to the instrument, the same survey which was used to take a baseline data was taken again. Through the survey data participant changes in team identification and regional identification were monitored.

A descriptive analysis was conducted for initial data screening. Reliability tests and a confirmatory factor analysis were performed to establish the reliability and validity of the measurement scale. Cronbach's alphas ranged from .89 to .98, which represents good reliability of the measures. A CFA for the measurement model yielded a satisfactory fit, x2=601.47(df=342, p<.001), SRMR=.05, CFI=.93, NNFI=.93, RMSEA=.08. Finally, a 2 way-repeated ANOVA was performed to test the hypotheses. 

The results indicated that relative deprivation had casual effects on regional identification and team identification. The group with the provoked relative deprivation showed enhanced regional identity. This concurs with the studies that note a causal relationship between relative deprivation and social identification (Kawakami & Dion, 1993; Elermers & Bos, 1998; Park, 2003; Han, 2003). 

The result suggests that when people experience relative deprivation, people tend to show an in-group favoritism. In this case, the elevation of regional identification is an evidence of such action. Also, the group with the provoked relative deprivation showed enhanced team identification. This clearly shows that the sport teams representing the cities were viewed as an in-group and people showed in-group favoritism toward the sport team. Theoretical and managerial implications will be presented.
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